2009 Innovation - New Shower Range 

The shower aisle turns green!

Next April, the shower aisle will turn  green! Corine de Farme will launce in GMS a range of brand-new shower gels that are 100% respectful-100% pleasure.

Corine de Farme, a brand with a "Green-attitude"
Corine de Farme has created its new shower range with the same care that it has for its women and baby products. Naturality, innocuousness and high tolerance are at the forefront. Natural ingredients making up 96%, the Corine de Farme shower gels do not contain any paraben, allergens, artificial colouring, soap,  phenoxyethanol, or any synthetic solvents. Fragrances are guaranteed to be free of phthalates. The formulas are hypoallergenic and are tested under dermatologist supervision.

Transparency & Trust 

Corine de Farme has placed a chart on the back of the package which details its products' composition. The visibility of the ingredients used is a pledge of the brand's trust and transparency given to its consumer.

96% natural ingredients which include water, natural active plant ingredients (moisturizing, calming, healing, vitalizing agents...) and gentle cleaning agents.

4% are artificial ingredients which are gentle on the skin, chosen not only for the cosmetic value - low dose gelling agent to improve the feeling and produce a pleasant product texture, light fragrance without phthalates for a low risk of allergy - but also to guarantee effective preservation.

A Shower of Well-Being

Nowadays, a shower is considered to be a real moment of pleasure. It is time reserved for oneself, conducive to relaxing, getting away. Corine de Farme offers products with extremely alluring formulas. They are focused on well-being and softness, the textures are particularly pleasant and the fragrances are exotic and original. 

Each one of the five references has a specific product promise, to meet every woman's expectations.

For sensitive skins, a skin protection care product range:

Long-lasting Hydration - Surgras Shower Cream and Skin Protection with Camelia oil & White Tea:

This highly-hydrating formula combines the properties of Camelia, naturally rich with essential fatty acids, to those of White Tea, known for its anti-oxidant virtues. 250 ml Bottle – Suggested Retail Price: €2.95

Dry and Reactive skin special - Ultra-Nourishing Plant Based Cold Cream and Skin Protection Shower Cream: Produced with olive wax with smoothing and cicatrizing properties, shea butter which is naturally rich in essential fatty acids and calendula which is known for its anti-inflammatory virtues, the plant based Cold Cream soothes and calms dry and reactive skins.

250 ml Bottle – Suggested Retail Price: €2.95

For skins dying to get away, a care and pleasure range:

Secret of Youth – "Cranberry & Pomegranate" Purifying Shower Cream: Thanks to its concentration of anti-oxidants and vitamin C, Cranberry helps capture the free radicals which are responsible for ageing. At the same time the pomegranate's polyphenols help prevent external aggressions.

250 ml Bottle – Suggested Retail Price: €2.85

Vitamin Cocktail - "Kiwi & Grape" Vitalizing Shower Cream : Known to be a concentrated supply of vitamins, the kiwi is known for its toning and energizing properties. For their part, the grape's polyphenols protect the skin from external aggressions.

250 ml Bottle – Suggested Retail Price: €2.85

Beauty Secrets - "Monoi  & Copaiba" Healing Melting Shower Gel: All the pleasure of shower gel that transforms into a melting cream. Found in Tahiti, Monoi is an active hydrating and healing agent. Grown in Amazonia, the Copaiba has relaxing properties. 250 ml Bottle – Suggested Retail Price: €2.85

 Innovative packaging: the doy-pack, an eco-friendly and cost effective solution.

Corine de Farme launched shower gel refill packs in a doy-pack format in July 2009. 

Eco-friendly and cost effective, the refill pack is sold for only €1.95, the doy-pack is available in a 200 ml format for the "Camelia-White Tea" and "Plant Based Cold Cream" products. 

The doy-pack has a very positive impact on the environment because it only weighs 2 grams. It is 4.5 times cheaper than a normal bottle. Smaller and lighter, it makes it possible to reduce transportation costs and the emission of CO2 connected to its transportation.

That's an innovation that will help the planet as well the wallet!

Products that surpass consumers’ expectations


 


78 %  of women believe that "high tolerance and sensitive skin care" are "important" criteria*


71%  of women believe that a "safe product, without any dangerous ingredients (without alcohol, paraben, artificial colouring)" is "important".*





*Source: Quantitative Study of Facial and Body Care Products - Institut des Mamans - February 2008











